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P D B : Zhejiang, China | 26 September 1988
C A : European School of Management and Technology,

Schlossplatz 1 D–10178 Berlin , Germany
E : ning.chen@esmt.org

E

O 2012 –Current PhD student, Berlin Doctoral Program in Economics and Manage-
ment Science (BDPEMS), Berlin, Germany
Advisors: Prof. Francine Espinoza Petersen, Prof. Dorothea Kübler

A 2014 – O 2014 Visi ng student, HEC Paris, France

O 2011 – S 2012 MSc with dis nc on in Behavioral and Economic Science, Psychol-
ogy Department, University of Warwick, Coventry, UK

S 2007 – J 2011 BSc in Psychology, Beijing Sport University, Beijing, China

P E

O 2012 – S 2015 Early Stage Researcher, CONsumer Competence Research Training
(CONCORT), Marie Curie Ac ons – Research Fellowship Program,
ESMT European School of Management and Technology, Berlin,
Germany

R I
• Consumer Psychology and Behavior

• Judgment and Decision Making

mailto:ning.chen@esmt.org


W P

• Do different mo ves underlying gi -giving behavior influence self-indulgence differently? (with
Francine Espinoza Petersen, Tina Lowrey).

• When Luxury Benefits from CSR: An Examina on of Loyalty to Luxury Hotels (with Francine Es-
pinoza Petersen).

A P

1. Gi -Giver’s Self-Indulgence is Differen ally Impacted by Different Gi -Giving Mo va ons. Soci-
ety For Consumer Psychology, Phoenix, 2015

2. Do different mo ves underlying gi -giving behavior influence self-indulgence differently? As-
socia on For Consumer Research North American Conference, Bal more, 2014

3. Do different mo ves underlying gi -giving behavior influence self-indulgence differently? CON-
CORT mee ng, Utrecht, 2014

4. Do different mo ves underlying gi -giving behavior influence self-indulgence differently? TU-
WZB colloquium, Berlin, 2013

T E

• TA, Marke ng Research (Master’s in Management), European School of Management and Tech-
nology, March 2016

A S
• Reviewer, North American ACR 2016

H A
1. ESMT Research Fellowship, October 2015 – September 2016

2. Marie Curie Ac ons – Research Fellowship, October 2012 - September2015

3. MSc with dis nc on in Behavioral and Economic Science (Psychology Department), University
of Warwick, Coventry, UK, October 2011 - September 2012

4. Third class scholarship, Beijing Sport University, Beijing, China, 2008



G C
1. Advanced Microeconomics I

2. Advanced Microeconomics II

3. Econometrics Methods

4. Advanced Econometrics

5. Management Science I

6. Management Science II

7. Behavioral Economics

8. Organiza onal Behaviour

9. Issues in Psychological Science

10. Method and Analysis in Behavioral Science

11. Behavioral Microeconomics

12. Experimental Economics

13. Psychological Models of Choice

14. Behavioral Science: Implica ons and Applica ons

15. Principles of Cogni on

16. Cogni on and Emo on in Decision Making

17. Manipula on of Memory

L

• Chinese (na ve)

• English (fluent)
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Francine Espinoza Petersen
Associate Professor of Marke ng
ESMT European School of Management and Technology
Schlossplatz 1
D-10178 Berlin, Germany
Email: francine.petersen@esmt.org

Tina Lowrey
Professor of Marke ng
HEC Paris
1, rue de la Libéra on
78351 Jouy-en-Josas cedex, France
Email: lowrey@hec.fr

Dorothea Kübler
Director of the Research Unit “Market Behavior”
Social Science Research Center Berlin (WZB)
Reichpietschufer 50
D-10785 Berlin, Germany

Chair in Experimental Economics
Faculty of Economics and Management
Technical University Berlin
Straße des 17. Juni 135
D-10623  Berlin, Germany
Email: dorothea.kuebler@wzb.eu
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