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and Co-CEO Tomo rrow, Co-Founder
LemonAid, Board Member at zolar 

The Heart of Sustainability:
Unpacking the 'S' in ESG
Paula Byrne, Director, ESG Center at
The Conference Board

Networking Lunch

PART 2
Deconstructing Social
Sustainability: Understanding the
Components 

Connecting Brands and
Communities: A Deep Dive into
Social Commitment
Manuel Bougeard, Chief
Transformation, H&S and CSR 

PART 1
Charting the Path: Setting the
Social Sustainability Agenda

Registrations and Welcome Coffee

Welcome and SBRT Introductions 
Raji Jayaraman, Academic Director
of the FUTURE Institute for
Sustainable Transformation and
Associate Professor at ESMT Berlin

IKEA's Evolving Social
Sustainability Vision
Julia Olofsson, Global Director
Human Rights and Social Impact
 at Ingka Group

Transforming Business Through a
Social Impact Approach
Jakob Berndt, Co-Founder 

10:30

11:30

11:00

CONFERENCE SCHEDULE

THURSDAY, NOVEMBER 9, AUDITORIUM I

10:00

13:00

09:30

12:00



16:30

CONFERENCE SCHEDULE

THURSDAY, NOVEMBER 9, AUDITORIUM I

15:00

14:30

Officer of ENGIE Germany; G abriel
Moscovici, Brand Director at P&G;
Marike Mehlmann-Tripp, Cluster
Lead Social Engagement at Deutsche
Telekom and Hanna Kehl, Insights
Director I Consumer Panels &
Services at GfK

Coffee as a Force for Good –
Enabling Farmers to Practice
Regenerative Agriculture
Sven Matika, Sustainability Manager
at Nespresso

Networking C offee Break

 

PART 3
Catalyzing Change: Innovation for
Social Sustainability

Building Partnerships for a Better
Tomorrow Together
Malte Will, Head of Social Impact
Partnerships at Google

How Fair is the Fairphone
Bas van Abel, Founder of Fairphone
and Co-founder of De Clique

Short Break

15:30

16:00



CONFERENCE SCHEDULE

THURSDAY, NOVEMBER 9, AUDITORIUM I

17:15

16:45

PART 4
Charting the Course for Social
Sustainability: Roadmap for the
Future

The Future of Social Business
Hans Reitz, CEO of Grameen Creative
Lab 

Unlocking the Power of Social
Sustainability: Lessons and Insights
MBA Students from the ‘Doing
Business Sustainably‘ class at ESMT 

Adjourn

Networking Dinner
Wilhelm Alexander Restaurant,
Humboldt Forum, Schloßplatz 1,
10178 Berlin

17:45

18:00



JULIA OLOFSSON 
GLOBAL DIRECTOR OF HUMAN RIGHTS AND SOCIAL IMPACT AT INGKA GROUP

Julia Olofsson is the Global Director of Human Rights and Social Impact at Ingka Group where she
is responsible for setting up and facilitating the Ingka Group strategic direction of human rights
and social impact work across the company. Previously, Julia worked as senior child rights and
business officer at UNICEF Sweden where she led the development and implementation of the
child rights and business agenda in the organisation. She served as Co-Chair of the World
Economic Forum Global Future Council on Human Rights 2020-22. 

RAJI JAYARAMAN
ASSOCIATE PROFESSOR OF ECONOMICS AND ACADEMIC DIRECTOR OF THE FUTURE
INSTITUTE FOR SUSTAINABLE TRANSFORMATION AT ESMT BERLIN

Raji Jayaraman is an associate professor of economics and academic director of the FUTURE
Institute for Sustainable Transformation at ESMT Berlin. A development and labor economist, her
research is largely focused on how economic policy and organizational design can improve
economic outcomes and foster social inclusion, especially among the poor and disadvantaged.
Her work has been published in leading economics journals including the American Economic
Review and the Journal of Political Economy. Raji holds a PhD in Economics from Cornell
University, a M.A. in International & Development Economics from Yale University, and a B.A. (Jnt.
Honours) in Economics & Finance from McGill University. In addition to her position at ESMT, she
holds a faculty appointment at the University of Toronto. At ESMT she teaches Data Analytics
and Sustainability-related courses. 

JAKOB BERNDT 
CO-FOUNDER AND CO-CEO OF TOMORROW; CO-FOUNDER LEMONAID, BOARD MEMBER
AT ZOLAR 

Jakob Berndt is Co-Founder and Co-CEO of Tomorrow, the Hamburg-based sustainable banking
provider founded in 2018. Previously, he co-founded and managed for many years the social
business Lemonaid Beverages, which has conquered the European soft drink market with the
Lemonaid and ChariTea brands since 2009. Jakob studied cultural studies at Leuphana University
and in Sydney. He is a member of the advisory board of the photovoltaic provider zolar.

SPEAKERS



MANUEL BOUGEARD
CHIEF TRANSFORMATION, H&S AND CSR OFFICER OF ENGIE GERMANY

After having spent 15 years as top executive of the French State (diplomat in the French embassy
in Berlin, counselor of the Mayor of Paris, chief of staff of several French Ministers, especially of
the French Minister of Labour), Manuel Bougeard joined Engie at the end of 2018 as HR
Transformation and HR integration director of the Group. He was then HR and CSR Vice-
President of Europe of Engie from September 2021 to September 2023. Since last October, he
started a new role as Chief Transformation, H&S and CSR Officer of Engie in Germany.

PAULA BYRNE
DIRECTOR, ESG CENTER AT THE CONFERENCE BOARD

Paula Byrne is a sustainability consultant with 15+ years of experience in business and human
rights, responsible procurement, corporate governance, and ESG. She oversees and coordinates
the ESG Center, Europe programs, supporting member companies in their sustainable
transformation journey. Paula has deep knowledge of EU sustainability legislation and customer
expectations, particularly on supply chain due diligence and sustainability reporting. Paula has
worked in a variety of sectors, including electronics, food, and tropical agriculture. She was
previously the Sustainability Director Europe for Samsung Electronics, where she led the
engagement with key customers and NGOs on supply chain due diligence. She also held senior
sustainability positions at CSR Europe and the EU chocolate industry. Paula is based in Brussels
and is fluent in English, French, and Italian.

SPEAKERS

G  ABRIEL MOSCOVICI
BRAND DIRECTOR, CUSTOMER CHANNEL MARKETING AT P&G

Gabriel Moscovici is Brand Director, Customer Channel Marketing at P&G. He has been at the
company for the last 6 years. Gabriel has worked in various functions, from brand design to
business delivery, in both Germany and Geneva. He is responsible for inclusion and media
accessibility for P&G DACH. In the past, he was responsible for Pampers’ citizenship projects in
DACH. These included the partnership with UNICEF to eliminate neonatal tetanus, diapers for
premature babies, as well as the midwife engagement program.



MARIKE MEHLMANN-TRIPP
CLUSTER LEAD SOCIAL ENGAGEMENT AT DEUTSCHE TELEKOM 

Marike Mehlmann-Tripp is Cluster Lead Social Engagement at Deutsche Telekom AG. She has a
degree in psychology and an MBA in general management. Since 2011, she has been working for
Deutsche Telekom in various functions in the human resources as well as in the corporate
strategy area. In her current role as Cluster Lead Social Engagement, she is part of Corporate
Responsibility and is responsible for the global social engagement strategy for the Telekom
Group. Marike’s passion is digital inclusion. Everyone should have the chance to #TAKEPART in
digital society. Deutsche Telekom takes a strong stand against online hate, which is also reflected
in the “#TAKEPART – No Hate Speech” campaign launched in 2020. But #TAKEPART is even
more – it also means having access to the internet, meeting personal skills, requirements and
preferences, and designing products and services in such a way that they suit as many people as
possible. And that, too, is part of digital inclusion and Marike’s strong commitment.

SVEN MATI KA
SUSTAINABILITY MANAGER AT NESPRESSO

Sven is Sustainability Manager at Nespresso Germany and is responsible for the local
sustainability strategy and implementation. He holds a master’s degree in Sustainability Science
from Maastricht University and has several years of experience in sustainability consulting before
joining Nespresso.
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HANNA KEHL
INSIGHTS DIRECTOR I CONSUMER PANELS & SERVICES AT GFK

Hanna Kehl is an expert and speaker for strategic insights around shoppers and their shopping
behavior. She has been working in market research for over 10 years, since 2017 at Consumer
Panel Services GfK. She supports FMCG clients in their brand development and ranks social
developments, such as sustainable behavior, as well as current and future trends into the context
of CPS GfK data.



BAS VAN ABEL
FOUNDER OF FAIRPHONE AND CO-FOUNDER OF DE CLIQUE

Dutch designer turned entrepreneur Bas van Abel is founder of the successful sustainable
smartphone manufacturer Fairphone (fairphone.com) and co-founder of circular food startup De
Clique (declique.com). Bas believes that companies play an essential role in the transition needed
to achieve a more sustainable and equitable economic system. His work has been internationally
awarded and featured in various media, including CNN, The New York Times and Der Spiegel.

MALTE WILL
HEAD OF SOCIAL IMPACT PARTNERSHIPS AT GOOGLE

Malte Will is Head of Social Impact Partnerships at Google. He leads all of Google's partnership
efforts with partners based in EMEA in Sustainability, Climate Crisis, Health, Civics, and other
humanitarian areas. These partnerships impact and enable the launch of Google features
touching billions of users. Malte is skilled in leadership, negotiation of highly complex deals, and
relationship management of government agencies and international organisations. He is deeply
curious about better understanding the climate crisis and how tech (in particular AI) can solve
humankind's biggest challenge.

HANS REITZ
CEO OF GRAMEEN CREATIVE LAB 

Hans is CEO of Grameen Creative Lab. He is a thinker, creative, visionary and doer. His goal is to
build a culture of solidarity in order to develop the idea of social business worldwide. Born in
1966 in Lower Bavaria, Reitz began to shape society according to his views in his youth. Reitz
founded the environmental protection group Abensberg because he wanted to offer resistance
against what he believed to be a destructive society that ruthlessly consumes resources. At the
age of 20, he went on journeys which took him from India to Pakistan, Afghanistan and Iraq,
among other places. In India he studied classical South Indian music. Back in Germany, he built up
a creative circle that is still active today. As a cultural manager, he organised various circus,
theatre and cultural projects and managed variety and circus artists as a pioneer in Germany. In
1994, he founded the creative agency circ and began to continuously expand the agency’s fields
of activity. Today, the Wiesbaden-based company is a permanent partner for content-based live
communication for renowned companies such as BMW, E.ON and H&M. In addition, Reitz advises
the companies in the development of innovative management cultures and in the adaptation of
their corporate strategies to changing conditions. circ has been voted Germany’s most creative
agency several times.
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http://fairphone.com/
http://declique.com/


The Sustainable Business Roundtable (SBRT), founded
in 2011, is a peer-to-peer learning network of
international companies. The 25 international
members include Accenture, ams OSRAM, Bain &
Company, BNP Paribas, Deutsche Bank, DHL Group,
Deutsche Telekom, E.ON, Enel, Evonik, GfK, H&M, ING,
McDonald’s, Mercedes-Benz Consulting, Merck, Mitsui,
P&G, PricewaterhouseCoopers, Quadriga Capital,
Schwarz Group, Siemens, TechMahindra, UniCredit,
and Volkswagen. We combine cutting edge academic
insight with open discussion of best practices,
challenges, and opportunities that companies face in
the strive to embed sustainability in their respective
organizations. Our unique value proposition is that we
showcase the interface that sustainability has with the
other departments of the company, such as human
resources, marketing, investor relations.

JOANNA RADEKE
Executive Director of the FUTURE
Institute for Sustainable Transformation
at ESMT Berlin

CONTACTS
Phone: +49 175 356 6320
Email: joanna.radeke@esmt.og
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